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Audience Profile

monthly monthly
unique readers pageviews

social eNewsletter
followers Subscribers
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Audience Profile

Food & Drink 18-24 12%
Travel 25-34 20%
News & Politics 35-44 16%
Reading 45-54 17%
Retail 55-64 19%
Music & Events 65+ 16%
Green living

Film & TV

Beauty & Wellness :
Sports 69% Mobile

26% Desktop
5% Tablet
65% University Degree
26% Protessionally Qualitie
9% Post-Grad Degree
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Audience GEO

IRELAND
19%

CALIFORNIA
4%
14% ILLINOIS PENNSYLVANIA

2% 5%
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NEW ZEALAND 3%

NEW YORK
1%

§

NEW JERSEY
5%

FLORIDA
6%
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Connecting

the brand

IrishCentral. == Ic

CULTURE TRAVEL

ibrant culture - from Irish customs and traditions, language, music, art, film and literature, Irish cuisine, and more.
: Driving

It's National Burger Day il — lrishcentral.
es and Dublin favorite named
accidents in

among the 50 Best
, 1962

| Burgers In Europe Irish Heritage Tree
bixty years ago ; )
oblem with Irish meals you won't Planted in Ireland, bringing joy to family
otorists not ; - easily find in America and friends across the world
g the rules of the - - - Pat,”

 this news

om 1962 shows _ = =\ What chocolate do the
reless driving -

- Irish really love?
s that were y '
PN camera.

IrishCentral has a proven track
record in connecting brands

with our highly engaged global
audience driving quality traffic to
your website.

AAAAAA

Campaigns are customized per
client, delivering a new dimension
to your brand’s story.

Honor or celebrate your loved ones by planting an
Irish Heritage Tree in the breathtaking landscapes of
Ireland. This extraordinary gift promises to bring joy

tofamily and friends across the world,

1}

Envision your tree as part of the pastures and woods

- i I ' . h . - oft::lzreathtakingIandscape of Ireland, surrounded
\Where did the phrase A comforting Irish pot

by wildflowers, by pathways and rivers, near the

'F[]rty Shades Of Green" and Cheese sgu re[“ sanctuaries of foxes, birds and fish.
HCRITAGE | ’

for Ireland come from?
f & irishcentral.com
. 3 A —

The IrishCentral digital platfo.rm
hosts tully-responsive advertising
solutions, suited to all screens.

Honor or celebrate yourloved ones with an [rish Heritage Tree,

| Maria Doyle-Cucheto  The Celtic traditionof  Two dramatic

| become first Irish person  Summer Solstice and Patrick’s Days

(f to sing at the Panthéon  how to celebrate the Washington b
inP longest day of the year defendsls] and ¢
> the Iris
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We invite advertisers to

ettectively and etticiently utilize Ic

this community through our
precise audience targeting
capabilities including:

Content
Behavioural Geographic | | Demographic Genre
Strands

Bespoke
Audience
Capture




A Consistent Performer

IrishCentral has consistently
performed in delivering results and
exceeding targets for clients looking
to attract the Irish Diaspora.

Proven to drive sales conversions,
with CALL TO ACTION linked to
your desired landing page

IrishCentral connects your brand to
the Irish Diaspora - Associated with
the lucrative largest Irish American
community platform

AIRLINE PARTNER

e Ireland to US route - Exceeded
CTR target on ROS display ad
campaign by 400%

* Providence - Delivered 3x the
targeted tratfic to website via news
articles and display ads

IRISH WHISKEY BRAND

* Launched an online campaign
to promote their video content
and exceeded expected page
views and video views by 372%

- 70,000 page views and 93,000
videoviews

CONNECTING THE
GLOBAL IRISH

IRISH EMIGRATION MUSEUM

* Exceeded CTR on ROS display ad campaign by 30%
* Delivered 10x the targeted page views on branded
content articles

COMPETITION PIECE

e Launched a video and trip tor 2 to Ireland sweepstake
competition, with partnership from airport, 2 hotels
and an international airline.

Results

* 68,000 Entrants

* 107,000 branded article page views

® 670,000 reach on Facebook

® 92,000 plays of the promotional video

® 25,000 clicks through to the airline and airports website
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What our clients said... Ic

“IrishCentral properly owns St Patrick’s Day” — ADWEEK

“Video marketing - the most essential tool... Amplifving video
through media with IrishCentral was absolutely mission critical to
our success’’

Colleen Kennedy, Former Board President, Milwaukee Irish Fest

“Guinness bas found IrishCentral to be absolutely invaluable... Their
reach is amazing right across the US....”
Ruairi Twomey, former VP of Marketing Diageo Guinness

“Magners Irish Cider wants to grow awareness of our bheritage and

authenticity and establish our place amongst other Irish Brands bere

e | in the US. IrishCentral has been the perfect partner in helping us

fi 0 ROBERT Ny to accomplish our goals, and worked with us on developing creative
S DAlLKEY - & | /9 ways to engage the consumers we need to reach.”

Megan Skinner, Brand Manager Vermont Cider Company

“IrvishCentral really understood what we bhad to offer and bhelped
us to find the best ways of sharing it bevond our usual audiences,
leveraging their large and committed audience.’’

Susan Black, Chief Commercial Officer CIE TOURS International
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Get in touch

Head of Partnerships

+353 87 1150650

michelle@irishstudio.com




